
 

 

 

 

 

 

 

 

 

Introducing the Harvest Sky Region! 
Endless possibilities await investors, residents, and visitors. 

 

 

On October 7th the Cactus Corridor partners (Hanna Learning Centre, Special 

Areas, Town of Hanna, Village of Youngstown) are proud to launch our new 

regional brand, the Harvest Sky Region.  This new brand ushers in a new era in 

our approach to economic and community development. The Harvest Sky 

brand will be used to attract new investors, residents and visitors to the region 

but more than that, it will be used to tell our story to the world: 

 

 

Brand Story 

 

A prairie lifestyle that lets you slow down and breathe. Wide-open spaces where you can inhale the scent of freshly 

cut hay, dotted with beautiful lakes surrounded by towering poplars. Here, the vast sky signals endless possibilities in 

a place where you reap your unique harvest while living a life you love. 

 

Welcome to the Harvest Sky Region, where the simplicity of a prairie lifestyle combines with easy access to local 

urban conveniences and strong connectivity to nearby communities. With ample land and affordable living, there are 

limitless opportunities to transform your dreams into reality, while still leaving plenty of time to relax with friends and 

family or explore the great outdoors. 

 

This is a community waiting for people excited to build a family or retirement lifestyle filled with camping, fishing, or 

hiking. Your neighbours are warm and welcoming, the kind of people who know your name and look out for each 

other. While offering excellent healthcare, education, and recreational amenities, the Harvest Sky Region has 

everything urban life delivers – but with the freedom you only experience when all you hear is the wheat field rustling 

in the breeze.  
 

 

 

 

Promoting the Brand 

 

If anyone is going to tell our story, it should be our community and its people. We need your help in telling anyone 

who wants to visit or join us here, what makes the Harvest Sky Region special. Here’s how: 

• Learn – Visit harvestsky.ca to learn more about our new brand. 

• Talk – Incorporate the regional brand into your language when talking about the region. 

• Champion – Tell others about how the Harvest Sky Region is an ideal place to live, own a business, or visit. 

October 2021 

https://harvestsky.ca/


 
 

What else have we been up to?  
 

 

New Partner Branding: as part of our marketing and attraction 

efforts, we have been developing new brands for our regional 

partners. Pictured here is the new Village of Youngstown logo. Watch 

for more exciting announcements in the future and check out the 

new Village website: www.youngstown.ca  

 

 

Building Remediation: Harvest Sky EDC, together with the Town of 

Hanna has started a demolition and development project. 5 derelict 

buildings in Hanna will be removed and the sites remediated to make 

the lots ready for new development opportunities.  

 

Watch for demolition work to get underway in October.    

 

 

 

 

Picking up the Climate Change Taskforce Work 
Highlights of just a few of the projects: 

 

Community Development: both the Hanna & Youngstown 

community development projects are moving forward. 818 Studios 

is the consultant leading the projects with community stakeholder 

engagement.  

 

Community development includes main street revitalization and 

way-finder signage components in both communities. A new federal 

government grant fund aimed at revitalizing communities was 

announced in July; we are applying to this new funding opportunity 

in hopes it can support the work we’re doing.  

 

 

Agricultural Center: Preliminary work on the project is complete and has identified a few elements to continue to 

pursue as possible pieces in the ag center including:  

• Livestock Hub components: animal therapy, animal training, equine boarding, veterinary services, lab 

services, animal nutrition 

• Educational components: partnerships with local schools and post secondary schools 

• Research facilities 

• Riding and Event Center: indoor riding arena 

Work will continue on a business case to see what is feasible to pursue as a final option.  

 

 

 

For more information contact 

Mark Nikota, Economic Development Manager 

at 403-854-0589 or mark.nikota@harvestsky.ca   

http://www.youngstown.ca/
mailto:mark.nikota@harvestsky.ca

